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TH . HiA . (M.Com.)
JUH AATET 2024-25 (First Semester)
gatrhT -3rferET (Managerial Economics)
9YH- 9949 (First Paper)
T -3 W Fa 3% -80

Objective :- This course develops managerial, perspective to economic fundamental as aids to

design making under given environmental constrains.

5HTg
1, ST e i T TS 8 - T & 3eded, IR & Riguia dur See Ry, Fe
AT BT FH T FeREIAed AR IF raemon 7 e Reuid,smer e e,
Jarcae Rigud, @ deid fewrd |
Objective of a firm, Economic theory and managerial theory, managerial economist’s role and
responsibilities, fundamental economics concepts incremental principle, opportunity cost
principle, discounting principle.

2. HiaT FAeAwor - cafadera vd U, #ier Y, AT # FgH, A F HuReE |
AT & o - 3 Ud Aged, Ao A, 3 vd fode o, geudh ot # o @ g |
Demand Analysis - individual and market demand functions law of demand, determinants of
demand, elasticity of demand - its meaning and importance, price elasticity, income elasticity
and cross elasticity, Using elasticity in managerial decisions.

3. SURFAT Tu R - STANEAT B o gfewon, gEe HHH Beyia qur SfEH & @9y A
SUsIEAT AT RS Ul ARG AT 3¢9, SNAH & HaHT & STFAT HIT TaeTare deheli

Theory of consumer choice - Cardinal utility approach, difference approach revealed

preference and theory of consumer choice under risk, demand estimation for Major consumer
durable and non-durable products, demand forecasting techniques.

4. 3cUTE TReUid - 3cUlesT Felel Ul adl Sfdcid @TEEl § 3cdiee & T, 3cdree] Felel e,
T Regia 3R A s Ao Reaver, eq AR EFE AP Gee 3R TP,
TR TAT RS HeeT |
Production theory - production function - production with one and two variable inputs, stages
of production estimation of production, function cost theory and estimation, short and long
run cost function their shape and inter relatlonshlp
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T . HF . (M.Com.)
g QAT 2024-25 (First Semester)
ITF v FT A9 (Income Tax & Tax Planning)
g - w1 (Second Paper)
AT -3 HC A 3 -80

Objective :- The objective of this course is to help student understand and conceptual

framework of income tax.

LA
1. SRE 3ER HAFRET 1961 & T TauTHT 1 HRTA AT, Feeaqor IR, F HF e,

Ty T U9 X Ifded |

Brief study of the main provisions of Indian Income Tax Act of 1961, Important definitions,
Income exempted from tax, residence and tax liability

0 3T ¥ MSH F AT W AT T T AUEAT - I, Heble, TFUR F T TG IR 3H2aT 9

q o |
Calculation of taxable income under the head - Salary, Income from house property and

profit or gain from business or profession.

3. W ¥ oS & sicd X AT T B IUET - ol o, T WAt F I, grferdt 1 qfd v
37 3P & ST, Tohel Pl AT H & A ST arelr ki, gfeadl #1 Fof 3T Ud F aTded
T IT0TT |
Calculation of taxable income under the head - Capital gain, Income from other sources, set
off and carry forward of losses, Deduction from gross total income, Calculation of taxable

income and tax liabilities of individual

4. SEIH T W F B wEIN 0 FIAGUT, F 1 A sfverner, A feor 1 Frifaf, s
YIRRRT Td 3e7eh TSR |
Deduction of tax at source and collection, Advance payment of tax, Procedure of tax
assessment, Income Tax authorities and their right.



T . HH . (M.Com.)
qUH JATET 2024-25 (First Semester)
B R ¥<==T (Corporate Legal Framework)
g - 9RaA9A (Third Paper)
qAT -3 Fer 3 -80

Objective :- The objective of this course is provide knowledge of relevant provisions of various

laws influencing business operations.

FPTS
1. SRS ST RFTE F1 o=y, FU - 3, TR, FEIT, THN, A $ ITa0T a7
ot T WS HUR # 37, Pl FOR Y wed g vd RAWRER |
Introduction of Indian Company Act, Company - Meaning, Definition, Characteristics,
Types, Piercing veil of incorporation and difference between private and public company,
Privileges and Exemptions of a Private Company

2. & @7 AT - JawATe vE uiwar, ads H REd ey gfaeser , arde @ @A e
ue 3dferas |
Formation of a company - stages and process, detail information of Promoter,
Prospectus, Memorandum of Association and Articles of Association.

3. 3er Goft, el T FIHIT, FHUeAr BT FAA T e |
Share capital, Meeting of company, Winding up and dissolution of companies.
4. RfFT-arey fRow sfRfETs 1881 - iy, RfFHAT ey oW & R, URe aur gurfafy

URe, &F AT & el ARl T qeaichel Td Y@TeheT |
The Negotiable Instrument Act 1881 - definition, type, holder and holder in due course

payment in due course, endorsement and crossing of cheque.

TG o
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TH . & . (M.Com.)
ggH JATY 2024-25 (First Semester)
eier -gfafer (Research Methodology)
aqY - RAYF (Fourth Paper)
AT -3 W Fo 3F -80
FhTS
1. TA9UreT Qe - Fged, 38T YT &1, gifer & oeT, RAYUTET Ay & YR, fAgure et @ gfea,

R & o e |
Marketing research - importance, objectives and areas of marketing research, advantages of
marketing research, types of marketing research, process of marketing research and

marketing research in India.

2. elter &yl - effer & 39, ofer & R & QU (o), Ay geuiadt fr @i, e A
denfere veuta, defee yeufa & Hifes dcdl

The nature of research - Meaning of research, stages in the development of research,
Universality of research method, Scientific method of research, basic elements of scientific

method.

3. HehodaT (TREFETAT) - 37, HY, Hhoda H T, MY H Hehodsll H Hged, fFeTHT v IETHA
veufaar yeds yeufd & Ior vd gy |
Hypothesis - meaning, functions, formation of hypothesis, importance of hypothesis in
research, Deduction and Induction method, merit and demerits of each method

4. QT ¥ THEN F LA - AT 8T F G 0, B e F A F Feea ! fAew
ey |

Choosing a problem for research - how to select a problem area, Important guiding

principles in the choice of a topic.



wH. ®AH. (M.Com.)
gUH JAT (First Semester) 2024-25
Iega] AT d@iFa (Advanced Cost Accounting)
ged - yeaA9x (Fifth Paper)

AT -3 ue T 3F -80
FHE
1. ST SR d IR, 3T UG Heed, ANl & dcd U9 3o o, HSR fAdor vd
Yo JreeT AR dr fafe |

Definition, importance and objects of cost accounting, Elements of cost and their
accounting, Store control and record methods of issue of materials.

2. ASGY & TG, ST A TRETHE 3 T IeUiET TUT AR W AR Fod, #@RAE e i,
AR 99, 9T &l fdaor 9o
Record of wages, methods of remunerating labour and their effect on Cost machine hour

rate, Cost sheet, Statement of cost.

3. gRETAT o9Td, QAT T detd Yol U 3% JATY|

Operating costing, financial and costing records and their reconciliation

4. SF AN Y T S W A TUT AT FA T FHpArhe |
Contract cost account, profit and loss on incomplete contracts and the valuation of work

S =

in progress.
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TH. HiA. (M.Com.)
gfaeer dAFT (Second Semester) 2024-25
et -3rdea (Managerial Economics)
Y- 979+ (First Paper)
A -3 W Fol 3iF -80

Objective :- This course develops managerial, perspective to economic fundamental as aids to

design making under given environmental constrains.

§HTS
1. R TR gt & Feg PR - e SeR gt & (LT, sedere qur
Erderer 3 o FiRor e wet o w, qot afef, Tt afaifr, sedfER
Ul THASR # Fqed FURor |
Price determination under different market conditions - Characteristics of different
market structure, price determination and firm’s equilibrium in short -run and long- run
under perfect competition, monopolistic competition oligopoly and monopoly

2. Hea e e, fqea fivor &1 sareie faftw, 9g seue Aed uRen, 7w fave,
A Ao fdg aur Ry aid, Hed gEiaRr |
Pricing practices - Methods of price determination in practice, pricing of multiple
products, price discrimination, international price discrimination and dumping, transfer

pricing.

Jrgeee 3R R & fAeurd |
Business cycles - nature and phases of a business cycle, theories of business Cycle,
psychological profit, monitory innovation, Cobweb, Samuelson and Hicks theories.

4. TRfT - ofemr, RYva 3R YR, AT ORT vd derd 9Ra F¥Rfa, TRfa & gema |
Inflation - definition, characteristics and types, inflation in terms of demand pull and
cost push factor, effects of inflation

e é/ d%'Q R =
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TH. HiA. (M.Com.)
gRadT AT (Second Semester) 2024-25
g vd X A9 (Income Tax & Tax Planning)
gfaer - WRaT9T (Second Paper)
AT -3 °C Fel 3% 80

Objective :- The objective of this course is to help student understand and conceptual

framework of income tax.

FFT%
1. & fURor @ a afliea & o - g sfFenfoa uRer, wa ud cafeaat @ @

Tax assessment and computation of tax liability - HUF, Firm, Association of person.

2. FY YR U aR ided @ A0 - HYe, e’ vd gl AT
Tax assessment and computation of tax liability - Companies, Non-resident and Co-operative

Society.

3. @ 1 o vd AR, e v qARER, s, S aun sifEet, e faerelr cqam el
Recovery of Tax and Refunds, Appeals and Revisions Penalties and Prosecution, Preparation

of Income Tax Return.

4, T ST $T HTUROT - R GIAT, F FAE, W AT |
AT SAGHT & T F T IS - SR P TUGAT H T T GPicd, SHGHAS HISH & w7 |
Ielt ETe vt & Feitd X Hare, arsTrer A, IeRfAEIAT wmeTer vd Sied 3
Concept of tax planning - Tax avoidance and tax evasion, Tax planning for new business
organisation - location and nature of business, form of business organisation.
Tax Planning related to Capital Structure Decision, Dividend policy, Inter corporate dividend and

VIR

Bonus share.



TH. &iA. (M.Com.)
gfaehr AT (Second Semester) 2024-25
o fAfr W<==r (Corporate Legal Framework)
e - 99T (Third Paper)
HT -3 " Fd 3F -80

Objective :- The objective of this course is provide knowledge of relevant provisions of various

laws influencing business operations.

FHIS

. mﬁw$ﬁvﬁmw,-ﬁm@-1992,mw3@?qmﬁaﬂéﬂ

Rfwe sfafge 1956, fasfa TR X Qe 6T AT |
Legal environment for Ssecurity markets - SEBI Act 1992 - Organisation Act 1956, Role of

SEBI in controlling the securities markets.

| YRR F SN SUagR IARTH -1969, THITHHR MR STagR, Fidauicas IR SIaEN,

I SIR TGN |
Monopolies and Restrictive Trade Practices Act 1969 - Monopolistic trade practice restrictive

trade practices, Unfair trade practices.

. 3gIear GIeTor AT -1986 ,Yd 2019 - GRATSIC U Qreerdel, IUHIEAT $r aRemT, 3uHedr

¥ fteR, aREear Farer FRieRT |

The Consumer Protection Act 1986 - Definition and Terminology, Definition of consumer,
right of consumer, Consumer disputes, Red reseal machinery.

| siadsi sgmarg ¥ v ffE ardretr %ar vee 1999 | favd @R "eres (WTO), faRiwar,

38299 U4 F1Y, fRF-SAMIR Hree &l HISAcHS araT, slefed Fuer AUERT & SR FeiUd
ueT 1 gESar (Rew), suaR weely fder surat & ggeat & @agian (feoa), feg AR TS
&l {ART 9T 99 |

Regulatory Environment for International Business - FEMA Act 1999 (Foreign Exchange
Management Act 1999). World Trade Organisation (WTO) - Features, Objectives and
functions, Organisation, Structure of WTO, Agreement on Trade Related Aspects of
Intellectual Property Rights (TRIPS), Trade Related Investment Measures (TRIMS), Implication

of World Trade Organisation on India. >/ é & C\Z
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vH. &iA. (M.Com.)
gfae AT (Second Semester) 2024-25
iy -gfafr (Research Methodology)
aqd - WaIT (Fourth Paper)
gAY -36E Fol 3 -80
5HS
1. ey RS & fREe Ud Harsa S, THEEAT 1 [Fa<0T, HAT FT GAG, FHDP AT TEIATAOT
v dae ¥ gAy REReiy ]
Planning and Organising the Research project - Statement of the problem, Collection of the

data, Consideration for presenting and interpreting data.

0. g w4 §q fAuneia HEg ad, fFedd & gaR
(31) qEAHTT I T
CEERIED]
(&) ATk
(@) TRATEET T = AT
Major consideration in sampling, types of sampling
(A) Use of library
(B) Observation
(C) interview
(D) Constructing questionnaire

3. SeTdel aFelen, GHST F ufRar wfafeeRor
(37) |UIE
() HehdeT
(®) arofEe
Scaling techniques processing the data-
(A) Editing
(B) Coding

(C) Tabulation
4. faeawor, AdTs @ FEIAT, M YiddesT &l odd| W i

Analysis, Interpretation and presentlng, Writing a research report.

S o
¥




TH. FiH. (M.Com.)
Zfada dAFET (Second Semester) 2024-25
Iogar @FTd a@i®e (Advanced Cost Accounting)
9ad - weA9T (Fifth Paper)
gAY -3 e ' F 3% -80
ELaE)
1. ufshar amrT |

Process cost accounting.

2. FA®Y oI UG AT e, THTT oot U9 faaqor {3 (AnwElt, #H Ud 3uRedy )
Uniform costing and estimate costing, Standard costing and variance analysis (material,
labour and overhead)

3. Soic FRIA0r W, a@iRd F defel & Hged, Joic 0T YA, Foie PEAUT 8 HaTe, 5=y
wd gRadRie st & AT, A%s §9ie, 3ceA deie U fama seiel
Budgetary control, importance of budget in accounting, nature of budgetary control
organisation for budgetary control, preparation of text variable of budget, Cash budget,
production and sales budget.

4. QAT T, e G fARENUT §ofH [GH ST fAROINOT, ST HIAT W1 HEAAST Td HH

| faeoT T ¢, YT aRT Td 3R (RsercAs) ARTd & YR W seuR fot
Marginal costing - contribution marginal analysis vs net profit analysis, cost volume, profit
studies and break even charts, Managerial decision tested on marginal and differential

costing. % é/ %?}Q/
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TH. FiH. (M.Com.)
gl ¥AT (Third Semester) 2024-25
Foga} Jd@®e (Advanced Accounting)
quH- Y9+ (First Paper)

gAY -3 T 3% -80

Objective :- The objective course is to expose students to accounting issues and practices such
as maintenances of company accounts and handling accounting adjustments.

5hTS
1. A HTYRONT T WORIT, ol T 3T
Accounting concepts and Tradition, Capital and revenue.

2. FUar & 3ifad Jw Jur fad faavor

Final accounts of company and their financial statement.

3. SR Yo AW, FAGT I o, AT o

Royalty accounts, Voyage accounts and Investment accounts.

4, e a@r gome , e Fufaal F A

Double account system, accounts of Banklng companies.

Sy e
g




UH. HiA. (M.Com.)
gl AT (Third Semester) 2024-25
(Management Concepts and Organisational Behavior)
‘ gfadT - wRa9T (second paper)
gAY -36¢ Tl 3 -80

Objective :- The objective of this course is to help students understand and conceptual

framework of management of organisational behaviour.

§HIS
1 gatr Rige & RURYRT - e yey AaRyRT, ey i fauRan, Aed sa9eR
U5 TESE Soer fraruR, Fvr feuia feRerT, yoer ey, grEfaeEwar
R RORYURT, YoUF & |
School of Management thought - The Scientific management school, The management
Process school, Human behaviour and Social system School, Decision theory School,
The System Theory School, school of Contingency , Function of manager.

2. SRR ES - RSl - AR, Hged, A, YHR| HIGH - YR, IS F
Rieyia, @ 9 AURYNIT |, Geaa & FR, Tl 0d AfFd, Haan YT, gl
Fr faehgraT|
Managerial function - Planning - Concept, Significance, Types.

Organising - Concepts, Principles, Theories, Types of organisation Authority and
responsibility, Power delegation, Decentralization.

3. T srar FPRyfFaeor - e, WHead, fAGEOT - gepfa, Sfear, e
SEER - HGUROT UF Aged, way & AdF HAW F 36T, FAAghd sHagNIeAe faReror|
Staffing, Directing, Coordinating, Control - Nature, Process and Techniques.
Organisational Behaviour - Concept and Significance, Emergence and ethical
prospective. Transactional analysis.

4. 3TOROT - HTESROT ufiRar, TR RERURIT, AT @ aRdhdl seEdeud AR,
st & gfTes RARuRy, #ARIIR @ X T Y Reyld, Ay fr 3Tty
ARy, faFex g Jeane RERURT, USH FACT fqanum
Motivation - Process of motivational, Theories of motivation - Need hierarchy, Theory
of Maslow's, Herzberg's motivation- hygiene theory, X and Y theory of McGregor
McCleland’s learned need theory, Victor Vroom's theory of expectancy, Adam's

equity theory of motivation. % g g (‘Eﬁ
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wH. ®iA. (M.Com.)
Jelrr ¥ATST (Third Semester) 2024-25
FifEgrT faeAvor (Statistical Analysis)
a_?ﬁil' - Y9797 (Third paper)
AT -36¢ Fel 3 -80

Objective :- The objective of this course is to help student learn the application of statistical

Tools and techniques for decision making.

TS

1. GHS FT TILUT - TAHS T gfadags GHF, TrRE THEFT & FIAgUT Hr fafeE,
37T, TRATel, AaehR |
el RReoT - HEg ygfy A AT - GACR A, FfTTE, goe, UM AT Uq
CElcHS AT |
Collection of data - Primary and Secondary data, Methods of collection primary
data, Questionnaire, Schedule and Interview.
Univariate Analysis - Measures of Central tendency - Arithmetic mean, Median,

Mode , Geometric mean and Harmonic mean

2. TSI Hed - IqUeh, eHE U9 TAAT|
JAfEoT Y A - T T, AT e, yEd e ud 39 o
fwaar i A1 - Fre RET @ a3 1 R@YAdr qonh|
Partition value - Quartile, Decile and Percentile.
Measure of Dispersion - Quartile deviation, Mean deviation, Standard deviation and

its coefficient.
Skewness of measures - Karl Pearson’s and Bowley’s coefficient of skewness.

3. ifehdl Reyid - WfAwar & AT UF IO GAT qUT Sideied Arfdehdr, STfisdr
feyuia & A @ 9
el - feele vd IR fed= fawm, & @ w99, ged dEar & e, Fedd &
Sfear
Probability theory - Probability theorem - Addition and Multiplication, Probability
theorem, Conditional probability, Permutation and Combination in probability

theory.
Sampling - Sampling and non-sampling error, Central limit theorem, Law of large

number, Methods of sampling.

4. FifeaRrT olefor - YREFTT T YA, ~ageT & AR - 98 #geeit s ardear
adieToT, B Faree P Ardedr gdieTon, & qdiaTor, Th GUETOT Td SIS GdETuT| 0T Hew|

Statistical testing - Hypothesis and Errors sample size - Large and Small sampling

test , ‘T’ test, ‘F’ test, ‘Z' test. )//Q
Association of attributes.




TH. HiA. (M.Com.)
gl AT (Third Semester) 2024-25
yarhy Aokt & e darre
(Accounting for managerial decision)
aq¥ - 9T (Fourth paper)
AT -36¢ | Fd A -80

Objective :- The objective of this course is to acquaint student with the accounting concepts

Tools and techniques for managerial decisions

TS
1. AEieeT &1 IRTYT - TEUPT AWieheT BT T 368, TFfa, AT S@iched T & |
#r fRufa, 39% 9 3R 3]
Introduction of Accounting - Nature, Objective and Area of Management, Accounting area
of financial accounting, Cost accounting and Management Accounting, Management
Accounting and manégerial decision, Management Accountant’s position, role and

responsibilities

2. AEET AT aUT FREAeT Fg - IAEAT @i F 7Y T AT IAReEed e
AT &, AT U AR d, #ed IRV GATI, IREIded FE & 368 U e
Accounting plan and responsibility centres - Meaning and Significance of responsibility
accounting, responsibility centres, Cost Centre profit centre and Investment Centre,
Problems in Transfer pricing, Objective and determinants of responsibility centres.

3. FSIfeT - Soic T IRHT, Foic i HAGIAY, Solc & YR - FhaeAs A, R o
et Sofe, FTed 0T, e MUR §S1fe, H fAsures deteH|

Budgeting - Definition of budget, Essential of budgeting, Types of budgets - functional,

master, fixed and flexible budget, budgetary control, zero based budgeting, performance

budgeting

4. YATT ARTT U YER0T faeawor - fdaur qoelie & §9 H YA WFE7d, FHT aETd A
forefiRor U qeRTaeaRe, SEROr faReNor - 37, Hged, Yo TUT IUAT W, A FUT
YR, YEROT TGO & U, JERor faRavor 1 gsifeer R TR @erd @ Heeydn]
Standard costing and variance analysis - Standard costing as a control technique,
establishment of standard cost and their revision, Variance analysis - meaning and
importance, kinds of variance and their uses, Material Labour and Overhead Variances,
disposal of variances, relevance of variance analys;s to budgeting and standard costing.

S age - Y
yQJ;BT‘"
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UH. HA. (M.Com.)
ey 9T (Third Semester) 2024-25
fqurer we¥r (Marketing Management)
qgH - 9A9H (Fifth paper) ,
§AY -3°¢ Fo 3w -80

Objective :- The objective of this course is to facilitate understanding of the conceptual
framework of marketing and its application in decision making under various environmental

constraints.

§HS
1. Rraore IR - RE,YF, &7 Ud Hged, {90 3@URCT U g,  fagore
2T, faqure s, et - gee aReRd|
Introduction - Concept, nature, scope and importance of marketing, Marketing concept
and its evolution, marketing mix Strategic marketing, planning- and overview.

2. TR F3RAVT U9 I - o gaferer, Ao Rie 7 gaw vF Jgge deat &
THTE, SR AeTFaeor va fEUfiri, Shal e¥agR, SUSIEdT S HIGeAcHS shal, STstierd
oTIeT wisha]

Market analysis and selection - Marketing environment - macro and micro components

and their impact of marketing, marketing decisions, Market segmentation and
positioning, Buyer behaviour, Consumer Vs organisational Buyers, Consumer decision

making process.

8. 3 ot - Sedtg AR, Seel T defieor, JHe 3eure ok, Sede @
3cqre 7 faRT U g TR TR

Product decisions - Concept of a product, Classification of products, major product
decisions, Product line and Product mix, Branding Packaging and Labelling. Product life
cycle, Strategic implications, New product development and consumer adoption process.

4, e fAvtee - ge RuRor & wenfad #Xe ard dcd, Hed Afadl Td IoTAITa,
HIER TF Fe|

Pricing decisions - Factors affecting price determination, Pricing policies and strategic,
discounts and rebates. /Q/ %{0‘\;’/ @
iy .t
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. FA. (M.Com.)
T JATE (Fourth Semester) 2024-25
STuaX a@iFd (Advanced Accounting)
gyd AU (First Paper)

AT -36¢ Fel 3% -80

Objective :- The objective course is to expose students to accounting issues and practices such
as maintenances of company accounts and handling accounting adjustments.

ELaE)
1. 3eif UE HOTTAT F YT, gOT aUT e deH ol

Accounting for issue, forfeited and redemption of shares and debentures.

2. @l ¥ wfafore, afFFsmr qur geded Fee o |
Accounting issue relating to amalgamation, Absorption and
Reconstruction of Companies.

3. U ¥ FATS TaHl AW, el FAT A F HpAH|
Accounts relating to liquidation of companies, Valuation of goodwill and

shares.

4. mﬁruﬁwm#aﬁl

Accounting for holding and subsi |ary companies.

= o e
b ot
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TH. FA. (M.Com.)
aqd ¥ (Fourth Semester) 2024-25
(Management Concepts and Organisational Behaviour)
gReIT - TRAYT (second paper)

AT -3U¢ Fel 3+ -80

Objective :- The objective of this course is to help students understand and conceptual

framework of management of organisational behaviour.

1.

T
wog ferefiear vd aqg e - T faefierar - aRemsr e Aged, W F IR, W
afyelierar vd suaER & AW, W fawTor, wHg Rew, g@l 1 yEy S
Group Dynamics and Team Development : Group Dynamics - Definition and behaviours,

Group formation, Group development, Managing team.

W-W,WQW,W-WW,WW,ﬁH
sdrars & aRfRudr RaRyR, frser T emreaar Raryr, ysud giar, fowe & IR wey
ca yonfeT |

s Y- FY & YR, GUY & WORTETE], SUagRar Ud dHerfnarardr faaneun, s %
W@Ww@ﬁ%w,@éw@rml

Leadership - Concept, Leadership styles, Theories - Trent theory, Behavioral theory ,Fiedler
contingency, Harsey and Blanchads situational theory , Managerial grid, Likert’s four system

of leadership.
Organisational conflict : Types of conflict, Traditional behavioral and interactionist approaches
to conflict, Functional and difunctional organisational conflict, Level of conflict, Resolution of

leadership.

FaTeeATeHE HINOT & YR, IO H FAged, HAYOT & STUT¢ T HTa|
Interpersonal and Organisational communication - Concept of two -way communication,
Communication process model, Types of organisational communication, Importance of

communication, Barriers in effective communication and Suggestions.

TTeATeAS T4 - JUROT, TRade &1 3aeded!, IRad H1 iRy, Heacas A Hif
gy R, oredcHs e @I ey

Organisational Development - Concept ,Need for change, Resistance to change
organisational development Interventions pro of organisational development.

& e -
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TH. HiA. (M.Com.)
aqd JAT (Fourth Semester) 2024-25
wifegdrr faedver (Statistical Analysis)
e - WRe9 (Third paper)
AT -36T Fel 3% -80

Objective :- The objective of this course is to help student learn the application of statistical

Tools and techniques for decision making.

§HTS
1. (30) ITafae Qe - FE FF qderr, Reg wen, Redwa fAffea #ifE adewr, ares
gewnIfaeT, el -dfer aRIEToT|
(A) Non-Parametric tests- Chi- Square test, Sign test, Wilcoxon signes rank test, Wold
Wolfowitz test, Kruskal- Wallis test.
() reryol &1 faRaNoT

(B) Analysis of Time Series.

2. (31) Heaey faveror
(A) Correlation Analysis.
(@) vdTeTHT farelyor

(B) Regression Analysis.

3. (31) Frkeris - 3, WEN, RUT IMUR vd Hern 3UR QY W JeAurd Fed vd T T
AT, sRa e, Shae fdTg eaar a1 3usiierar #{ed fdre|
(A) Index number- Meaning, Type, Method of fixed base and chain base, Simple average of
relative and simple aggregative method, Weighted Index numbers, Cost of Living Index

Number.

(@)@ o7 AT - IegRT, forgIor 91¢ - I GHSAT & fav @EEer @, X @1c, R @Rl o
T ¥ BT BEEor @, p 9 np @ ,C W&, 3cUe AT e Tt fede

(B) Statistical Quality Control - Objects, Control charts -Mean control chart -X chart, Range
chart(R Chart), Control chart for attributes - P chart, np chart, C chart, Product control or

Acceptance sampling.

4. (31) 3NEREUTT TS AETAVE - YIS Efa9E FAEAR, FgeA 1 YT IAwdifer g dr r Ol

(A) Interpolation and Extrapolation- Direct Binominal expansion method, Newton method of

advancing difference and Lagranges method. P -
’ﬁ/ %09/7‘ e
-C/’i)—)

(@) sTTEaATAE qEeH | )/
(B) Business forecasting. M _—

G mvvg




. &iA. (M.Com.)
aqd AT (Fourth Semester) 2024-25
yeayF it & v damm
(Accounting for managerial decision)
Tqd - We9F (Fourth paper)
AT -3¢ FoT 3+ -80

Objective :- The objective of this course is to acquaint student with the accounting concepts
Tools and techniques for managerial decisions

FhIY
1. AT AT auT 97 et [Reer - d@id eerd ar 31d, i Jerd v |@iaferde @,
BIFTT AR S YedaT ST - AT AT oS fAReIoT, Sedras AT Fa¥ faRelyor, Seung e
TR & AT TUT SHGGIR FATT
Marginal costing and Break- even Analysis- Concept of marginal cost, Marginal costing and
Absorption costing, Marginal costing Vs Direct costing, Cost volume- profit analysis, Break
even analysis, Assumption and practical applications of break - even- analysis.

2 gy M & Aoy, BT ar F [T g2 Iee {@r @ FhEd|

Decisions regarding sales- mix, Make or buy decision and discontinuation of a product line.

3. YSYURIT odide & FHECNT Tdid - Hed HWell faReyor YR TR @I, ORI, T8
GRIRCICGECECIEIG]
Contemporary issues in management accounting - Value chain analysis, Activity based
costing, Quality costing, Target and life cycle costing

4. faeh faexolt &1 faeevor - FAIAR, dead TUT AHeard faveror|
J% yaTg faedmoT, HIY yarg faeayor|
Analysing financial statement - Horizontal, Vertical and Ratio analysis.
Cash flow analysis, Fund flow analysis.
yetT Sieee - Uiadee ¥ 3eded, Rffed gauRE TRl W afddes 1 smaegeard gfadest &
JyHR Gfadear & A, Rffes yeuhT Tl W gfdde |
Reporting to management - Objective of reporting, Reporting needs at different' managerial
level, Types of reports, Modes of reporting, Reporiing at different level of management.




wH. ®iH. (M.Com.) )
aqy ¥AF (Fourth Semester) 2024-25
fagura e (Marketing Management)
YgqH - weA9A (Fifth paper)
AT -36e Tl 3% -80

Objective :- The objective of this course is to facilitate understanding of the conceptual
framework of marketing and its application in decision making under various environmental

constraints.

FHIS
1. ReRoT aTfRed ud e Roxer, ol - vefa, @ vd ReRer after F geR, Aeaey, arfge
yeer Ao - et T U]
Distribution Channels and Physical Distribution decision - Nature, Functions and types of
distribution channel. Distribution channel intermediaries, Channel management decision,

Retailing and Wholesale.

0 Fata vt - @over R - By e date, Sfaded ey, fOee gade, wuR e
ST, T Seie & R, e ufa et e swdr S, @ifsar wr g, e
gHEIcaTeedT, AT Hadd- 3SR Ud deheliehr|
Promotion decision- Communication process, Promotion mix, Advertising, Personal selling,
Sales promotion, Publicity and Public Relations, determining advertising budget, copy
designing and its testing media selection, advertising effectiveness, sales promotion - Tools

and techniques.

3. Fagure Qe - 3T, fA9ue ey @ &, e e & Rttt (afean), oo derse ve =T
fqurer fRan3it &1 FeresT Ud AT
Marketing Research - Meaning and scope of marketing research, Marketing research

process.
Marketing Organisational and Control - Organising and controlling market operations.

4. Fqu % fER v R - Ruoe & s, e od dwfas gge , dasdt #r fadom,
TaRSET Ruure, fie Arhfeer, amsay Ak, ey #hfés vd fquoe & 39 fae|
Issues and Development in marketing - Social ethical and legal aspects of marketing,
Marketing of services, International marketing, Green Marketing, Cyber marketing,
Relationship marketing and other developments in marketing.

%&@/—»
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